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A businessman has won a court battle against Molson over the rights to the Internet domain name Canadian.biz.

In an Ontario Superior Court ruling yesterday, Justice Blenus Wright said Douglas Black is the rightful owner of the domain name. Black's lawyer, Zak Muscovitch, was elated.

"This was a peculiar case in the sense that it's very rare in law, especially in Canada, for a single person to take on a large corporation like this. And the fact that he won so handily really says something because it's not easy to beat a large company that has unlimited financial resources.

"If he hadn't brought this case to an Ontario court, he would have lost his domain name to Molson Canada for no legal reason whatsoever."

Molson challenged his ownership of the Web site soon after he registered it in March. The brewery holds the trademark for the word Canadian as it applies to beer.

He told the brewery he intended to use the Web site as a meeting place for Canadian businesspeople not to compete with Molson Canadian, but Molson demanded Black hand over the Web site.

After he refused, Molson took the matter to an Internet arbitration panel, which ruled in Molson's favour.

But the arbitration panel has no appeal process and can be overruled by a court of law, so Black's case went before Ontario Superior Court.

"I found it stressful because of the size of the company, but I think we were pretty confident from the start based on trademark law," Black said.

Credit: The Canadian Press


